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EXECUTIVE SUMMARY 
 
Since 2001, USAID has implemented programs designed to counter trafficking in persons (C-TIP) in more 
than 68 countries. The Palermo Protocol defines human trafficking as: 
 
ά¢ƘŜ ǊŜŎǊǳƛǘƳŜƴǘΣ ǘǊŀƴǎǇƻǊǘŀǘƛƻƴΣ ǘǊŀƴǎŦŜǊΣ ƘŀǊōƻǳǊƛƴƎΣ ƻǊ ǊŜŎŜƛǇǘ ƻŦ ǇŜǊǎƻƴǎΣ ōȅ ƳŜŀƴǎ ƻŦ ǘƘŜ 
threat or use of force or other forms of coercion, of abduction, of fraud, of deception, of the abuse 
of power or of a position of vulnerability or of the giving or receiving of payments or benefits to 
achieve the consent of a person having control over another person, for the purpose of 
exploitation. Exploitation shall include, at a minimum, the exploitation of the prostitution of others 
or other forms of sexual exploitation, forced labour or services, slavery or practices similar to 
slavery, servitude, or the removal of orgaƴǎΦέ  

 
The Protocol also clarifies that the recruitment, transportation, transfer, harboring, or receipt of an 
individual under the age of 18 for the purpose of exploitation is considered trafficking in persons, even if 
none of the means listed above (force, coercion, abduction, etc.) is involved. A modern form of slavery, 
human trafficking constitutes a gross violation of human rights. 
 
Despite the complexity of the crime and efforts by many national and international organizations to 
eliminate it, there is limited research on the nature and extent of human trafficking, its underlying 
dynamics, and the effectiveness of C-TIP programs. Through the C-TIP Campus Challenge Research Grants 
ŦǳƴŘŜŘ ōȅ ¦{!L5Ωǎ /ŜƴǘŜǊ ƻŦ 9ȄŎŜƭƭŜƴŎŜ ƻƴ 5ŜƳƻŎǊŀŎȅΣ IǳƳŀƴ wƛƎƘǘǎΣ ŀƴŘ Dƻvernance under the 
Democracy Fellows and Grants Program, three research teams implemented public opinion surveys in 
USAID priority countries for C-TIP programming. The researchers sought to generate data to inform the 
design of programs to raise awareness about trafficking among vulnerable populations and to influence 
knowledge, attitudes, and practices related to trafficking. This paper focuses on research conducted in 
Nepal by a team led by Vanderbilt University. C-TIP Campus Challenge Research Grants also were awarded 
to teams led by Texas Christian University (TCU) to conduct research in Albania and Moldova and the 
University of Southern California (USC) to conduct research in Indonesia. 
 
While ǘƘŜ ǊŜǎǳƭǘǎ ƻŦ ±ŀƴŘŜǊōƛƭǘ ¦ƴƛǾŜǊǎƛǘȅΩǎ ǊŜǎŜŀǊŎƘ should be relevant to the global community of anti-
trafficking experts, the research for this project was conducted in Nepal, a country with high levels of 
vulnerability to human trafficking. The phenomenon affects hundreds of thousands of Nepali citizens. 
Women, children, and men from Nepal are trafficked for sex and labor both domestically and 
internationally, to India, other Asian countries, the Middle East, and throughout the world. According to 
the Gallup World Poll, 229,000 Nepalis, from a population of roughly 28 million, were subject to some 
form of trafficking in 2014 alone, and that same year Nepal was ranked 20th of 167 countries on the Global 
Slavery Index. 
 
This report presents findings from a randomized controlled trial that studies the effects of mass media 
ŀǿŀǊŜƴŜǎǎ ŎŀƳǇŀƛƎƴǎ ƻƴ ƴƻǊƳǎ ŀƴŘ ōŜƘŀǾƛƻǊǎ ǊŜƭŀǘŜŘ ǘƻ ŀ ǇŜǊǎƻƴΩǎ ǾǳƭƴŜǊŀōƛƭƛǘȅ ǘƻ ƘǳƳŀƴ ǘǊŀŦŦƛŎƪƛƴƎ ƛƴ 
Nepal. It aims to address whether such campaigns can be employed to induce shifts in knowledge, 
attitudes, beliefs, and practices (KABP) that could reduce human trafficking vulnerability. The results 
presented here are from two rounds of data collection. Round 1 of data collection occurred from July to 
December 2014 and Round 2 occurred from March to September 2015. The data collected in the first 
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round include demographic data, as well as baseline data on respondent perceptions and actions around 
human trafficking, both prior to and shortly after exposure to anti-trafficking mass media campaigns. 
These campaigns involved both fact-based messages (a poster) and narrative formats (a graphic novel, a 
radio dramatization, and an audio-visual dramatization). These narratives either included negative appeals 
that emphasize the terrible realities of being trafficked, with tell-tale signs of powerless characters 
entering into a harmful and dangerous situation, or focus on positive appeals that underscore character 
self-efficacy and ability to take ownership over their decision-making capabilities.  
 
These campaigns and the methods through which they were deployed are elaborated in this report. 
Highlights of the key findings of the overall effects of receiving human trafficking awareness campaign 
materials are below, and the complete key findings are presented in the following pages:  
 

Á Human trafficking awareness campaigns increase the ability of respondents to self-identify as 
having been trafficked, and to recognize the occurrence of human trafficking among family and 
friends. 

 

Á ¢ƘŜǎŜ ŎŀƳǇŀƛƎƴǎ ƎŜƴŜǊŀƭƭȅ ƛƴŎǊŜŀǎŜ ŀƴ ƛƴŘƛǾƛŘǳŀƭΩǎ ǎŜƴǎŜ ƻŦ ǳǊƎŜƴŎȅ ŀǊƻǳƴŘ ƘǳƳŀƴ ǘǊŀŦŦƛcking, 
including concern about the issue, awareness that human trafficking is a significant problem 
nationally in Nepal, and belief that the government should prioritize anti-trafficking actions. 
However, these effects are short lived. 

 

Á Awareness about the ǇǊŜǾŀƭŜƴŎŜ ƻŦ ƘǳƳŀƴ ǘǊŀŦŦƛŎƪƛƴƎ ƛƴ ƻƴŜΩǎ ŎƻƳƳǳƴƛǘȅ ŘƻŜǎ ƴƻǘ ƛƴŎǊŜŀǎŜ ŀǎ ŀ 
result of exposure to mass media campaigns. This finding is cause for concern: if respondents 
believe their community is exceptional or immune to the push and pull factors of human 
trafficking, and do not believe that human trafficking is an issue in their community, they may be 
more likely to overlook it when it does actually manifest itself. 

 

Á Anti-trafficking campaigns do not affect perceptions around the prevalence of different types of 
human trafficking, including being forced to work for little or no pay, being forced to work to pay 
off a debt, being forced to engage in prostitution, or being sold into marriage. 

 

Á Mass media campaigns increase perceptions that men, women, girls, boys, and members of a 
ǊŜǎǇƻƴŘŜƴǘΩǎ ǿŀǊŘ ŀǊŜ ŀǘ ƘƛƎƘ Ǌƛǎƪ ƻŦ ōŜƛƴƎ ǘǊŀŦŦƛŎƪŜŘΦ ¢ƘŜǎŜ ŜŦŦŜŎǘǎ ǇŜǊǎƛǎǘ ƛƴ ǘƘŜ ƭƻƴƎ ǘŜǊƳ ŦƻǊ 
both men and boys, but not for women, girls, or ward members, which speaks to the potential 
efficacy that awareness campaigns can have in neutralizing misconceptions that human trafficking 
is mostly a gendered issue. 

 

Á Anti-trafficking campaigns are successful at increasing knowledge about human trafficking in both 
the short term and the long term. They increase knowledge that forms of trafficking other than 
sex trafficking exist, that human trafficking is a form of slavery, and that men can be trafficked. 
They also decrease the misconception that transnational movement is a prerequisite of human 
trafficking; however, this effect is not enduring. 

 

Á Mass media campaigns affect attitudes toward victims of human trafficking differently depending 
upon the type of human trafficking that respondents are asked to consider. They do not increase 
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willingness to have a conversation with a labor trafficking victim (though rates of willingness are 
already high for this variable), but they do have a positive impact on respondent willingness to 
have a conversation with a sex trafficking victim. They increase overall blame for victims of labor 
trafficking, and decrease blame directed at victims of sex trafficking. Awareness campaigns 
translate to greater positive attitudes toward sex trafficking victims than labor trafficking victims. 

 

Á Overall, human trafficking campaign materials do not affect respondent attitudes toward anti- 
trafficking policies, with the important exceptions of greater support for policies to improve 
country coordination and increase information around human trafficking. Respondents are 
responding to awareness campaigns with a desire to see more information campaigns. 

 

Á Mass media campaigns increase respondent commitment to act, as well as actual actions to 
combat human trafficking. In the short term, they lead to a greater willingness to talk with family 
and friends about human trafficking, and to commit to volunteering time or money to anti-
trafficking organizations. They also lead to an increase in actually lobbying the government of 
Nepal to take greater action against human trafficking, through a postcard mailing campaign. 

 

Á The overall effects of mass media campaigns do not consistently withstand the test of time. Some 
of the most prominent long-lasting positive effects include recognizing that family members or 
friends fall victim to human trafficking, and that human trafficking is a problem at the national 
level. Moreover, in the long run, exposure to these campaigns actually decreases perceptions that 
lack of information is the primary reason people are trafficked. 

 
  



Vanderbilt University 
USAID/DCHA/DRG Working Papers Series 4 
 

 
  

COMPLETE KEY FINDINGS 
 

A. Demographic and Socioeconomic Indicators Related to Trafficking Vulnerability 
 
Á Respondents access various forms of media regularly. Radio is by far the most accessible media 

platform, with 93.4% of respondents reporting that they have access to a radio, of whom 81% 
listen to the radio every day or a few times a week. Television is the second most common media 
format to which study participants have access (84.2% of respondents). Almost 60% of 
respondents with access to a television watch it daily. However, there is a consistent gender gap 
in media access, regardless of media platform, which suggests that women have less access to 
awareness campaigns transmitted through existing media. 

 
Á Over 75% of respondents are familiar with graphic novels, one of the media formats that play a 

central role in the study. Again, there is a gender gap, where fewer women have seen a graphic 
novel. Additionally, nearly half of the study respondents saw graphic novels as a source of 
entertainment only, as opposed to a platform to provide educational content. 

 
Á The average age ŀǘ ǿƘƛŎƘ ǊŜǎǇƻƴŘŜƴǘǎΩ ŎƘƛƭŘǊŜƴ ǎǘŀǊǘŜŘ ǿƻǊƪƛƴƎ ǿŀǎ мт ȅŜŀǊǎ ƻƭŘΦ ²ƛǘƘ ǊŜǎǇŜŎǘ ǘƻ 

the children of respondents, 22.9% of them started working when they were between 7 and 14 
ȅŜŀǊǎ ƻƭŘΤ омΦн҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎΩ ŎƘƛƭŘǊŜƴ ǎǘŀǊǘŜŘ ǿƻǊƪƛƴƎ ōŜǘǿŜŜƴ мр ŀƴŘ мт ȅŜŀǊǎ ƻƭd; and 
30.7% started participating in the labor market between 18 and 20 years old. They mostly work in 
the agricultural sector (69.9%), transporting heavy items (26.9%), or in private households (5.8%). 
Children who work often do the same type of work that their parents did as children. 

 
Á Some respondents report workplace abuse directly, including being threatened at the workplace 

(3.8%), not being paid for work done (6.8%), forced unpaid overtime work (6.6%), withholding of 
pay (5.7%), and sexual abuse (1.3%). Reported rates of abuse on these dimensions increase when 
asked indirectly through a list experiment, as individuals may be uncomfortable sharing 
experiences of abuse. This indirect method of questioning shows that employers have threatened 
respondents if they quit their job (10.0%), have forced them to work without pay (9.6%), and have 
forced them to have sex (6.7%). 

 
Á Domestic and international migration for work is prevalent in our sample. Over 30% of 

respondents have migrated for work. Of these, about two-thirds are male. These migrants are 
overwhelmingly above the age of 25 (63.7%); however, 2.8% reported migrating for work when 
they were 15 or younger. Nearly 5% reported that cash was provided up front for taking a job 
away from home. About 40% of respondents expressed an awareness of the risks related to 
migration, but over half of them did not believe these risks could befall them personally. 

 

B. Baseline Human Trafficking KABP 
 

Á Human trafficking is a rare event if prevalence is based upon self-reports. In the survey, 1.2% of 
respondents (58 individuals) report having been trafficked. In addition, 3.9% of them report 
knowing of a family member or friend who has been trafficked. This is in contrast to the higher 
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prevalence of exploitative conditions, which are markers of human trafficking (e.g., 9.6% reporting 
forced labor and 6.7% reporting sexual exploitation). 
 

Á The majority of respondents (64%) express feeling high levels of concern around the issue of 
human trafficking. While most respondents (87%) identify human trafficking as a major problem 
nationally, they generally do not perceive it as an issue in their own community, with almost 80% of 
respondents reporting that human trafficking is not a big problem at the local level. This local 
disregard for the issue is important to note because it means that individuals could be less vigilant 
when it comes to mitigating human trafficking risks in their community in spite of a general 
recognition that human trafficking is a big problem nationally. 
 

Á With respect to perceptions of the frequency of different types of human trafficking, over 50% of 
respondents perceive women being sold into marriage as commonly occurring in Nepal, with 
forced prostitution (48.5%), forced work (46.6%), and debt-bondage (45.6%) being perceived as 
slightly less frequent. 
 

Á Economic vulnerability is viewed as the primary reason why people are trafficked, with lack of 
information, reckless behavior, and weak legal institutions viewed as less relevant. Respondents 
identify the main reasons why people become trafficked as follows: unemployment (68.5%), family 
pressure to earn money (31.3%), and lack of information or education (61.6%). In the survey, 8.7% 
of respondents note that it is the reckless behavior of individuals that is to blame, and 5% of study 
participants also highlight weak laws as an issue. 
 

Á When asked to identify the types of individuals most often responsible for trafficking, a majority of 
respondents identified a dalal (broker) as the most responsible person (70%). This observation 
supports the notion that foreign labor migration and trafficking are linked in the minds of many 
Nepali citizens. Other individuals identified as responsible include a parentτmother (23.0%) and 
father (23.8%)τor another family member (29.2%), a manpower agent or employment agency 
(19.8%), a friend (16.8%), and a stranger (15.8%). 
 

Á Sixty percent of respondents identify women over 16 years old as being at high risk of trafficking, 
followed by girls under the age of 16 (51.6%). Only 18.6% of respondents identify boys under 16 
years old, and 14.4% identify males over 16 years old as at risk of being trafficked. Finally, only 2.1% 
of respondents report that members of their ward are at high risk. 
 

Á Knowledge of human trafficking is mixed, but on many dimensions quite high. Nearly 40% of 
respondents incorrectly believe that human trafficking requires cross-border movement. However, 
four out of five respondents correctly note that men can be trafficked, and almost 75% recognize 
that sex trafficking is not the only type of human trafficking. Only about 30% of respondents 
understand that an individual who knowingly enters into prostitution can still fall victim to sex 
trafficking. When presented with different hypotheticals, respondents were least likely to identify 
adult male labor trafficking and boyǎΩ sexual exploitation as instances of human trafficking, which 
appears to reflect commonly held beliefs about the gendered nature of human trafficking. 
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Á Knowledge of human trafficking is positively correlated with level of education; however, baseline 
knowledge levels among those with no education were still fairly high (4.5 questions correct out of 
6 questions). 

 

Á Stigma against victims of human trafficking is relatively high. Before receiving any awareness 
campaign materials, about 67% of respondents expressed a willingness to talk with a victim of 
labor trafficking, compared to about 61% for victims of sex trafficking. About 46% would share a 
meal with a labor trafficking victim, compared to about 37% for a sex trafficking victim. Levels of 
blaming the victim for what happened to them, while generally low, are lower for labor trafficking 
victims (7%) than sex trafficking victims (10.4%). Similarly, over 25% of respondents express strong 
beliefs that human trafficking victims are personally responsible for their plight. 
 

Á When asked about their attitudes toward the effectiveness of various anti-trafficking policies, 
respondents were most supportive of educating girls and providing them with more work options 
(90%) and reducing government corruption (91%), adopting stricter punishments for traffickers 
(84%) and for those purchasing sex (81%), and providing people with more information about 
trafficking (79%). This last option is particularly important to note given that this is a study of anti-
trafficking mass-media campaigns, as it suggests that respondents recognize the importance of 
increasing information (prior to exposure to information in the study). 

 

Á Respondents generally expressed a high willingness to take action against human trafficking. Over 
80% shared that they would call the police if they encountered a situation they thought was 
human trafficking, and over 70% would talk to family and friends about trafficking. Almost half 
expressed a willingness to volunteer with an anti-trafficking organization. However, it is much 
easier for an individual to say that they would take action than it is to actually take that action, so 
it is important to consider actual behaviors in addition to reports of hypothetical behaviors. 

 

Á About one-third of study participants expressed a willingness to donate money to an anti- 
trafficking organization. That said, upon completion of the study, over 80% of respondents 
actually donated when provided with the opportunity to do so. 

 

Á About 10% of respondents took the initiative to mail a pre-stamped postcard to the government 
of Nepal with an anti-trafficking message. This is a particularly costly action, as the average 
walking distance to the nearest post office across the study sample is around two hours. 

 

C. Effects of Receiving Human Trafficking Awareness Campaign Materials 
Individually versus in a Group 

 
Á Group exposure to anti-trafficking campaign materials gives respondents an opportunity to 

discuss human trafficking with peers, hear their opinions about the messages, and spend more 
time engaging with the issues presented in the materials. Group exposure also translates to 
challenges around which opinion is the most influential; no two groups are alike, and the nature of 
the discussion and the norms and opinions on which groups converge will differ from place to 
place. Given these considerations, it is perhaps not surprising that group exposure translates to 
mixed results. Study results show that neither group nor individual exposure type is systematically 



Vanderbilt University 
USAID/DCHA/DRG Working Papers Series 7 
 

 
  

more effective than the other. Instead, relative effectiveness depends upon the type of human 
trafficking outcome being examined. Given that group exposure is more costly, as it requires a 
convening of individuals and a facilitator to oversee the event, from a cost-effectiveness 
perspective, the addition of group trainings is not unambiguously good. 

 

Á While group exposure has a short-term stronger impact on the ability of participants to recognize 
cases of human trafficking among family and friends, it does not increase the ability of 
respondents to self-identify as having been trafficked. 

 

Á Individual exposure to mass media campaigns is more effective than group exposure at increasing 
respondent sense of urgency around human trafficking, as well as perceptions of the scope of the 
human trafficking problem locally and nationally. However, these effects do not persist over time. 
In the long term, there are no detectable differences in the sense of urgency between those who 
processed awareness campaign materials individually as opposed to in a group setting. 

 

Á Group exposure to anti-trafficking campaign materials is more effective than individual exposure 
at increasing perceptions of frequency of different types of human trafficking like forced labor, 
debt bondage, and sex trafficking. This is a persistent effect that endures the test of time. 
Additionally, at least in the short term, group exposure also increases respondent perceptions on 
the frequency of forced marriages. 

 

Á Group experience of anti-trafficking campaign materials has a stronger effect than individual 
exposure on respondent perceptions that increased information about human trafficking is 
important to reducing the phenomenon. 

 

Á Individual exposure results in stronger effects on respondent perceptions that women over 16 are 
at high risk of trafficking (in the short term), and that girls under 16 are at high risk of trafficking (in 
both the short and long term). Whether individuals did or did not experience the awareness 
campaigns with a group has no differential effect on risk perceptions tied to boys under the age of 
мсΣ ƳŜƴ ƻǾŜǊ ǘƘŜ ŀƎŜ ƻŦ мсΣ ƻǊ ƳŜƳōŜǊǎ ƻŦ ŀ ǊŜǎǇƻƴŘŜƴǘΩǎ ǿŀǊŘΦ 

 

Á Individual exposure to anti-trafficking mass media campaigns is generally more effective than 
group exposure at increasing knowledge around human trafficking. This finding shows that 
dialogue can contribute to misunderstandings that can reduce, rather than increase, overall 
knowledge about an issue discussed in materials presented to an individual. 

 

Á With respect to attitudes toward victims of human trafficking, group exposure to mass media 
campaigns is more effective at eliciting more positive attitudes toward labor trafficking victims 
(e.g., increasing respondent willingness to talk with victims of labor trafficking), but there are no 
differential effects when considering sex trafficking victims. Simultaneously, group exposure also 
triggers a greater sense that victims are empowered to change their situation and should take at 
least some responsibility for what happened to them. 
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Á Group exposure to anti-trafficking mass media campaigns is more effective than individual 
exposure at increasing support for anti-trafficking policies. 

 

Á Group exposure increases respondent expressed commitment to take action against human 
trafficking. That said, when it comes to actual actions, group versus individual exposure to mass 
media campaigns has no differential effects. 

 

D. Effects of Exposure to Different Formats of Human Trafficking Awareness 
Campaign Materials (Poster, Graphic Novel, Radio, Audio-Visual Narrative) 

 

Á The four different message formats, which include a fact-based poster and three narrative-based 
media (graphic novel, radio, audio-visual), do not result in any systematically different patterns 
around human trafficking KABP. For a set of outcome measures, the three narrative formats are 
more effective than the poster. However, the lack of a clear winner in terms of media platform, 
aside from the finding that narratives are often more effective than fact-based formats, points to 
the recommendation that practitioners implement the most cost-effective awareness campaign. 
Radio is the most affordable from a production and dissemination perspective in Nepal, and with 
it being the most widely accessed media format in Nepal, radio is the most cost-effective medium 
for awareness campaigns. 

 

Á The campaign format does not affect respondent self-identification as a human trafficking victim, 
or recognition of human trafficking experiences of family or friends. 

 

Á In the short term, the graphic novel is more effective at increasing concern for human trafficking 
than the other formats. 

 

Á In the short term, the radio narrative is generally more effective than the other three formats 
(poster, graphic novel, audio-visual) at increasing perceptions of the frequency of various types of 
human trafficking. 

 
Á No format has a greater impact than another at increasing respondent belief that lack of 

information is one of the main reasons that individuals become victims of human trafficking. In 
fact, in the long term, each of the formats decreases respondent perception about the role of lack 
of information in human trafficking. 

 

Á In the short term, and in contrast to the poster, all three narrative formats (graphic novel, radio, 
and audio-visual) are equally effective at increasing the likelihood of viewing women over the age 
of 16, men over 16, and boys under 16 as being at risk of human trafficking. The poster is the 
notably weaker format in eliciting the perspective that boys are vulnerable to human trafficking, 
in both the short term and the long term. The poster is also weaker at eliciting this perspective for 
adult men, albeit in the short term only. 

 

Á The three narrative formats are more effective than the poster at correcting misconceptions that 
human trafficking requires movement across borders, and increasing knowledge that men can be 
victims of human trafficking. These effects do not persist in the long term. 
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Á The three story-based treatments are more effective at increasing perceptions of victim 
empowerment and police helpfulness. 

 

Á The graphic novel has a particularly great impact in reducing perceptions that victims should be 
held responsible for being trafficked. 

 

Á The narrative treatments are generally more effective than the fact-based poster in triggering a 
commitment from respondents to take action to call the police and talk to family and friends 
about human trafficking. 

 

Á In the short term, the three story-based campaigns are more effective than the poster at 
triggering a greater commitment to donate time and money to an anti-trafficking organization. 

 

Á The four message formats do not result in different rates of sending a postcard to the government 
of Nepal lobbying for greater efforts against human trafficking. 

 

E. Effects of Exposure to Different Human Trafficking Narrative Message Types 
(Danger versus Empowerment) 

 
Á For the majority of measures, there are no distinguishable differences between danger (negative 

appeal) and empowerment (positive appeal) on outcomes of interest. When there are differences, 
the positive empowerment appeal generally elicits a stronger upward response ς more concern, a 
greater sense of prevalence, a greater willingness to engage with human trafficking victims, a 
stronger belief that people can control their life situations, a greater sense of police helpfulness, 
and more self-reported willingness to take actions. This difference suggests that overall, when 
creating mass media campaigns, empowerment messages are to be favored over danger ones. 
That said, it is important to carefully consider circumstances in which an increase in support may 
not be unambiguously desired. For instance, we see that the positive appeal leads to an increase 
in the opinion that police are helpful. While some may say that it is positive to view the police as 
helpful, in some environments (for example, where there are high levels of police corruption), a 
more appropriate response might be to increase the view that the police are not to be trusted as a 
source of support. 

 
Á The two message types are equally effective at increasing respondent self-identification as a 

human trafficking victim, and increasing recognition of human trafficking experiences of family or 
friends. 

 
Á In the short term, the empowerment message is more effective than the danger narrative at 

triggering concern for human trafficking and increasing perceptions that human trafficking is a 
problem in Nepal. 

 
Á The empowerment message is more likely to increase beliefs in the short term about the 

frequency of a variety of different types of human trafficking in Nepal, especially being forced to 
work for little or no pay. 
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Á There is some evidence that the danger message is more likely to increase respondent belief that 

lack of information is a main reason why people become trafficked. 
 
Á In the short term, the empowerment narrative increases perceptions that girls under the age of 16 

are at high risk of being trafficked. 
 
Á The empowerment narrative is more effective than the danger message at increasing perceptions 

that men and boys are at high risk of being trafficked. That said, this effect does not persist in the 
long run. 

 
Á The danger and empowerment narratives have no differential effects on knowledge. 

 
Á The empowerment narrative is more effective than the danger message at increasing respondent 

willingness to converse and share a meal with a sex trafficking victim. 
 
Á Relative to the danger message, the empowerment narrative increases respondent perception 

that human trafficking victims are empowered to change their situation and that the police can be 
helpful. 

 
Á The empowerment and danger message types do not have differential effects on respondent 

support for specific policies that the government could adopt against human trafficking. 
 
Á In the short term, the empowerment narrative is more effective than the danger message at 

increasing respondent willingness to report human trafficking to the police, and commit to talking 
to friends and family about human trafficking. 

 
Á The empowerment narrative is more effective than the danger message at engendering 

respondent willingness to volunteer time to an anti-trafficking organization. The two narrative 
types are equally effective at increasing respondent commitment to donate money. 
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CHAPTER I: STUDY OVERVIEW 
 

A. Introduction 
Millions of women, men, and children are currently victims of human trafficking worldwide (Bales, Trodd & 
Williamson 2009). As the gravity and extent of the issue has risen to prominence in the 21st century, 
international, state, and non-governmental policymakers, as well as activists and researchers, have 
invested great amounts of resources in their efforts to reduce the occurrence of this form of modern-day 
slavery. One particular focus of the anti-trafficking community has been tied to raising awareness of the 
problem: individuals who know more about the issue, and have information about questions such as whom 
it affects and how it occurs, are considered more likely to protect themselves from it and identify its 
occurrence in their surroundings. This report presents a rigorous evaluation of anti-trafficking awareness 
campaigns, in order to share research results that increase our understanding of campaign effectiveness 
and possibly contribute to reducing the global incidence of human trafficking. 
 
While study results should be relevant to the global community of anti-trafficking experts, the research for 
this project was conducted in Nepal, a country with high levels of vulnerability to human trafficking. The 
phenomenon affects hundreds of thousands of Nepali citizens. Women, children, and men from the 
country are trafficked for sex and labor both domestically and internationally, to India, other Asian 
countries, the Middle East, and beyond (U.S. Department of State 2012). The sex trafficking route from 
bŜǇŀƭ ǘƻ ōǊƻǘƘŜƭǎ ƛƴ LƴŘƛŀ ƛǎ ŎƻƴǎƛŘŜǊŜŘ ƻƴŜ ƻŦ ǘƘŜ ǿƻǊƭŘΩǎ ōǳǎƛŜǎǘ ό!ƳŜǊƛŎŀƴ .ŀǊ !ǎǎƻŎƛŀǘƛƻƴ нлммύΣ ŀƴŘ 
other egregious forms of human trafficking like forced child labor and bonded labor have also been 
documented in Nepal (ILO 2009; Sanghera 2004).2 According to the Gallup World Poll, 229,000 Nepalis 
were subject to some form of trafficking in 2014 alone; that same year Nepal was ranked 20th of 167 
countries on the Global Slavery Index. Due to the prevalence of human trafficking in the country, a variety 
of Nepali governmental agencies, as well as domestic and international non-governmental organizations, 
use mass media campaigns to increase human trafficking awareness (Crawford and Kaufman 2011).  

 
However, there is a lack of comprehensive and systematic evaluation of interventions to minimize human 
trafficking, including awareness campaigns, which presents a key challenge to designing effective anti-
trafficking programs. The research project presented here aims to help fill this void by studying the effects 
ƻŦ Ƴŀǎǎ ƳŜŘƛŀ ŎŀƳǇŀƛƎƴǎ ƻƴ ƴƻǊƳǎ ŀƴŘ ōŜƘŀǾƛƻǊǎ ǊŜƭŀǘŜŘ ǘƻ ŀ ǇŜǊǎƻƴΩǎ ǾǳƭƴŜǊŀōƛƭƛǘȅ ǘƻ ƘǳƳŀƴ ǘǊŀŦŦƛŎƪƛƴƎ 
in Nepal.3 It aims to address whether mass media campaigns can be employed to induce shifts in KABP that 

                                                        
2 Estimates of the prevalence of human trafficking can vary considerably between studies due to the criminal nature 
of human trafficking and variations in the ways that governments and institutions define the problem, which make it 
difficult to collect accurate data. As a result, it is common to find inconsistencies in global estimates and demographics 
of human trafficking, and the true figures on prevalence could be substantially higher than some of the estimates 
cited here (Sanghera 2004). 
3 Human trafficking can be conceptualized in different ways. The most widely cited definition, and the one we employ 
in this study, is based on the United Nations Protocol to Prevent, Suppress and Punish Trafficking in Persons. In the 
tŀƭŜǊƳƻ tǊƻǘƻŎƻƭΣ ƘǳƳŀƴ ǘǊŀŦŦƛŎƪƛƴƎ ƛǎ ŘŜŦƛƴŜŘ ŀǎΣ άǘƘŜ ǊŜŎǊǳƛǘƳŜƴǘΣ ǘǊŀƴǎǇƻǊǘŀǘƛƻƴΣ ǘǊŀƴǎŦŜǊΣ ƘŀǊōƻǊƛƴƎ, or receipt of 
persons, by means of the threat or use of force or other forms of coercion, of abduction, of fraud, of deception, of the 
abuse of power or of a position of vulnerability, or of the giving or receiving of payments or benefits to achieve the 
consent of a person having control over another person, for the purpose of exploitation. Exploitation shall include, at 
a minimum, the exploitation of the prostitution of others or other forms of sexual exploitation, forced labor or 
services, slavery or practices similar to slavery, servitude, ƻǊ ǘƘŜ ǊŜƳƻǾŀƭ ƻŦ ƻǊƎŀƴǎέ ό¦b DŜƴŜǊŀƭ !ǎǎŜƳōƭȅ нлллύΦ  
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will reduce the incidence of human trafficking. Study results have the potential to immediately shape the 
ways in which these media campaigns are conducted in the future. After a brief introduction, Chapter I 
focuses on the evaluation methodology and sample design of the study, and then provides an overview of 
the demographic characteristics of our study sample. 

 

B. Types of Awareness Campaign Interventions 
The awareness campaign interventions designed for this study, discussed in greater detail in Chapter II, 
varied along three dimensions: 1) the format of the campaign; 2) the content of the messages; and 3) 
exposure to the materials individually or in a group. An elaboration of each of these three dimensions is 
provided below.  
 
Dimension 1: Varying Format. The educational materials on human trafficking designed for this study use 
four different formats: a traditional poster/brochure; graphic novels; radio dramatizations; and an audio-
visual format.  
 
Á Brochure/Poster. The brochure/poster is designed to replicate the types of posters and pamphlets 

currently used to increase awareness around human trafficking issues. It does not include 
narratives of individual experiences with human trafficking. Instead, it focuses on providing some 
basic facts on human trafficking. Appendix A includes the poster used in this study. 

 
Á Graphic Novels. Two different graphic novels were designed to test the effectiveness of both 

negative and positive narrative appeals typically employed in awareness campaigns. These 
variations in content are discussed further below. Each of the two graphic novels includes six 
human trafficking stories, two stories of each of the following categories of human trafficking: 
hazardous work involving sexual exploitation, foreign migration, and internal human trafficking. 
One of each of the pairs involves a female victim, and the other involves a male victim. All six 
stories are included in each graphic novel, in order to expose respondents to a broad, all-
encompassing view of human trafficking. Appendix B includes sample pages from the graphic 
novels. 

 
Á Radio Dramatizations. The radio dramatizations were produced in collaboration with Antenna 

Foundation Nepal, a Nepalese radio show production organization. They consist of a dramatized 
version of each of the graphic novel stories. Each story is approximately 5-10 minutes long, making 
the full treatment about 50 minutes in length. 

 
Á Audio-Visual. A fourth format involves a combination of the graphic novel and the radio 

dramatization, which is meant to simulate a television show that allows individuals to process 
information through both sight and sound. The graphic novel images are presented in a slide-show 
format, with the radio dramatization serving as audio. In addition to simulating a television show, 
presenting the graphic novel as a slideshow allows us to have more control over the length of time 
during which the participant is exposed to the treatment. Specifically, a participant presented with 
a printed graphic novel has complete control over the amount of time they spend looking at the 
various pictures and stories. When presented with a controlled slideshow version, the ability to 
expose individuals to the graphic novel for the same amount of time as it takes for them to listen to 
the radio is increased. 
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Dimension 2: Varying Message Content. The content of the campaigns is based on interviews with human 
trafficking victims and case notes from counselors at various anti-human trafficking organizations. The 
process for researching and designing the content of the campaigns is discussed in Chapter II. The campaign 
ƳŜǎǎŀƎŜǎ ƛƴŎƭǳŘŜ ŜƛǘƘŜǊ ŀ ƴŜƎŀǘƛǾŜ άŘŀƴƎŜǊ ǎƛƎƴǎέ ŀǇǇŜŀƭΣ ƻǊ ŀ ǇƻǎƛǘƛǾŜ άŜƳǇƻǿŜǊƳŜƴǘέ ŀǇǇŜŀƭΣ ŘŜǎŎǊƛōŜŘ 
below:  

 
Á Negative Appeal: ! άŘŀƴƎŜǊ ǎƛƎƴǎέ ƴŀǊǊŀǘƛǾŜ ǳǎŜǎ ƴŜƎŀǘƛǾŜ ŦǊŀƳŜǎ ǘƻ ǳƴŘŜǊǎŎƻǊŜ ǘƘŜ ǘŜǊǊƛŦȅƛƴƎ 

realities of being trafficked (Apanovitch et al. 2003; Bandura 2000; Ruiter et al. 2001; Witte and 
Allen 2000). In recounting the story of an individual who is trafficked, the narrative emphasizes the 
tell-tale signs that they are entering into a harmful and dangerous situation. The following are 
examples of danger signs that occur in such a narrative: 
 

- A potential employer provides someone with a job offer in another town/country, and asks 
them not to tell anyone about the opportunity, to leave with them immediately for the job, 
and/or to leave surreptitiously. 
 

- A potential victim is given very little information about a job opportunity, e.g., not provided 
with a contract or a specific name and address of the employer, etc. 

 
- An employer askǎ ǘƻ ƘƻƭŘ ǘƘŜ ǾƛŎǘƛƳΩǎ ǇŀǎǎǇƻǊǘΦ 

 
- A victim is not provided with proper documents to cross the border prior to their 

departure. 
 

- A victim is pressured into accepting an alcoholic or drugged beverage from an employer or 
trafficker, which then makes them lose consciousness. 

 
- A trafficker asks the victim to lie at the border about their relationship and claim familial 

ties. 
 

- A victim in an employment setting experiences instances of abuse, including physical harm 
and violence, health effects, psychological stress, etc. 

 
Á Positive Appeal: !ƴ άŜƳǇƻǿŜǊƳŜƴǘέ ƴŀǊǊŀǘƛǾŜ ǳǎŜǎ ǇƻǎƛǘƛǾŜ ŦǊŀƳŜǎ ǘƻ ŜƳǇƘŀǎƛȊŜ ǘƘŜ ƛƴŘƛǾƛŘǳŀƭ 

agency of victims and potential victims of human trafficking (Apanovitch et al. 2003; Bandura 2000; 
Ruiter et al. нллмΤ ²ƛǘǘŜ ŀƴŘ !ƭƭŜƴ нлллύΦ {ǳŎƘ ŀ ƴŀǊǊŀǘƛǾŜ ŀŎǘǳŀƭƭȅ ōǳƛƭŘǎ ƻƴ ǘƘŜ άŘŀƴƎŜǊ ǎƛƎƴǎέ 
narrative, in that it presents fear appeal situations, followed up with examples of self-efficacy as 
victims extricate themselves from the situation. These are tales of triumph, in which individuals 
take ownership over their decision-making capabilities. The following are examples of narratives 
contained in a positive empowerment appeal: 
 

- A potential victim asks pointed questions to individuals presenting them with job 
opportunities. 
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- An individual carries out independent research on an employment opportunity (for 
example, asking for a phone number of the work opportunity, and then calling it for 
confirmation). 

 
- A character informs friends and family members of the opportunity, and provides them 

with the names and addresses of relevant employers. 
 

- A victim takes proactive steps to escape the trafficked, exploitative, or hazardous situation 
(e.g., escaping while being transported to the destination, speaking out at the border, or 
escaping once having arrived at the destination). 

 
- A survivor takes concrete steps to reintegrate into society after having been victimized, 

seeking out more education, job trainings, participating in human trafficking awareness 
activities in the community, etc. 

 
Dimension 3: Group versus Individual Message Consumption. Study participants were treated with the 
campaigns either individually or in groups. The purpose of this distinction is to ascertain how people 
process and experience media interventions in different contexts.  

 
Those villages that experienced campaigns as a group were only exposed to the audio-visual treatment. In 
other words, format variation (poster versus graphic novel versus radio versus audio-visual) only occurred 
at the individual-level.  

 
For participants who were treated individually, interviews were conducted in their home. If the individual 
agreed to participate, the enumerator first conducted a baseline survey to gather basic socio-demographic 
data, and information on their previous KABP surrounding human trafficking and previous exposure to anti-
human trafficking awareness campaigns. At this point, individuals in the treatment group were treated with 
the poster, radio, graphic novel, or the combination radio + graphic novel, and were then given a post-
treatment survey (those in the control group were not exposed to media messages). Figure I-1 includes 
pictures taken during the individual treatment and baseline survey.  

 
Figure I-1: Individual Interventions 

 

 
 

For the group treatment, after selecting the villages, enumerators randomly selected participants, inviting 
them to attend a training scheduled for the next day. If they agreed to participate, the enumerator 
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conducted the same baseline survey as above. Participants then came to a central meeting room in the 
village to attend the training the following day. After receiving the audio-visual treatment, they were then 
divided into two groups: 1) males (both adult and children), and 2) females (both adult and children). Such 
divisions were constructed to encourage more participation from women, who may otherwise be less likely 
to speak. 

 
After viewing the audio-visual treatment, group respondents participated in a focus group. A trained 
research assistant guided the focus group discussion while additional research assistants discretely took 
handwritten notes on the conversations. Conversation topics included questions about how the 
participants respond to the various stories, how they relate to the victims and traffickers, and their 
perceptions of human trafficking in their community.  

 
One of the main purposes of the focus group was to establish whether the presence of peers shapes 
ǇŀǊǘƛŎƛǇŀƴǘǎΩ ǿƛƭƭƛƴƎƴŜǎǎ ǘƻ ǎǇŜŀƪ ǳǇ ŀƴŘ ŘƛǎŎuss a sensitive issue, and acknowledge the existence of the 
problem of human trafficking in the community. Figure I-2 presents some pictures taken during the group 
level-treatment and baseline survey. 

 
Figure I-2: Group Interventions 

 

 
 

Participants were then asked to participate in a role-playing activity. Trained research assistants started the 
role-play by enacting a script that depicts a well-known trafficking situation where a young woman is sold 
to a brothel in India and eventually rescued by Indian police. The research assistants pause the scene after 
ǘƘŜ ǿƻƳŀƴΩǎ ǊŜǎŎǳŜ ŀƴŘ ƛƴǾƛǘŜ ƎǊƻǳǇ ǇŀǊǘƛŎƛǇŀƴǘǎ ǘƻ ŎƻƳǇƭŜǘŜ ǘƘŜ ǎŎŜƴŜ ŀǎ ǘƘŜȅ ǎŜŜ ŦƛǘΦ ¢ƘŜ ǎŎŜƴŜ ƛƴŎƭǳŘŜŘ 
ǘƘŜ ŦƻƭƭƻǿƛƴƎ ǊƻƭŜǎΥ ǘƘŜ ǾƛŎǘƛƳΣ ǘƘŜ ǾƛŎǘƛƳΩǎ ōǊƻǘƘŜǊΣ ŀƴŘ ŀ ƭƻŎŀƭ social worker. The goal of this exercise was 
to establish what participants think they should do in a possible trafficking situation rather than what they 
would actually do. Research assistants observing the focus group and role-playing activity collected 
qualitative data on the number and subject of group discussions and on group-level metrics of enthusiasm, 
attentiveness, confusion, and other emotional expressions. 

 
In summary, the study is comprised of ten different conditions: a pure control, seven individual-based 
treatments, and two group-based treatments. The number of individuals assigned to each condition is 
summarized in Table I-1. 
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Table I-1: Treatment Conditions 

Category Treatment Condition 
Number of 
interviews 

Individual-Based Control 1 Pure Control 322 

Individual-Based Treatment 2 Poster (neutral information) 311 

Individual-Based Treatment 3 Graphic Novel: Danger 290 

Individual-Based Treatment 4 Graphic Novel: Empowerment 326 

Individual-Based Treatment 5 Radio: Danger  320 

Individual-Based Treatment 6 Radio: Empowerment 284 

Individual-Based Treatment 7 Audio-Visual: Danger 632 

Individual-Based Treatment 8 Audio-Visual: Empowerment 595 

Group-Based Treatment 9 Audio-Visual: Danger 969 

Group-Based Treatment 10 Audio-Visual: Empowerment 979 

  Total 5,028 

 

C. Experimental Design and Sample Size 
This study draws on a sample of the general population of Nepal, which is representative of individuals with 
a range of levels of vulnerability to human trafficking, as well as individuals who are in a position to report, 
prevent, and engage with issues around trafficking.  

 
Data collection and fieldwork took place in two phases between July and December 2014 (Round 1) and 
March and September 2015 (Round 2). New Era, a Nepalese survey firm, conducted all data collection. The 
study took place in 10 ƻǳǘ ƻŦ bŜǇŀƭΩǎ тр ŘƛǎǘǊƛŎǘǎΣ ǿƘƛŎƘ ŀǊŜ ƭƛǎǘŜŘ ƛƴ ¢ŀōƭŜ L-2. Eight districts are in the 
Central Development Region and two districts are in the Mid-Western Region of Nepal. These ten districts 
have some of the greatest reported incidence of human trafficking in the country, and were selected such 
that the study sample is representative of these two regions of Nepal rather than the country overall.4  

 
In each of the ten districts, eight Village Development Committees (VDCs) were selected, as well as two 
wards within each VDC, for a total number of 160 research sites. Wards that have fewer than 100 
households, as well as those that were not primarily Nepali speaking, were excluded from the selection 
process. Wards within a VDC were then selected, being mindful to avoid, when possible, two wards that 
share a border. One of the selected wards was randomly assigned to receive a group treatment and the 
other one was assigned to receive individual-level treatments.  

 
In each ward that received a group treatment, 24 participants were selected, for a total of 1,920 group-
treated respondents. In each ward that received individual-level treatments, between 38 and 39 individuals 
were selected, for a total of 3,108 individually treated respondents. Our final sample size was 5,028 
individuals (see Table I-2 for sample distribution by district). Of the 5,028 individuals surveyed in the first 
round, 3,824 (76%) were successfully resurveyed in the second round. 

                                                        
4 This is based on data from the 2010/2011 Nepal National Living Standards Survey, which contains questions about 
migration and trafficking, and the 2003-нлмо ŘŀǘŀōŀǎŜ ƻŦ ǘƘŜ ²ƻƳŜƴΩǎ /Ŝƭƭ ƻŦ ǘƘŜ bŜǇŀƭ tƻƭƛŎŜ 5ŜǇŀǊǘƳŜƴǘ ǘƘŀǘ 
documents the quantity of trafficking incidents at the district-level.  
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Table I-1: Sample Distribution by District 

  Number of  

District VDCs Wards Interviews 

Sarlahi 8 2 509 

Doalkha 8 2 499 

Sindhupalchok 8 2 509 

Kavrepalanchok 8 2 503 

Bhaktapur 8 2 495 

Dhading 8 2 504 

Makwanpur 8 2 498 

Chitwan 8 2 504 

Salyan 8 2 507 

Banke 8 2 500 

Total 80 20 5,028 

 
The sample is both gender and age balanced, and includes economic and ethnic categories that represent 
the most vulnerable populations in Nepal (See Table I-3 for sample distribution by age and gender). 

 
Table I-2: Sample Distribution by Gender and Age 

  
Number of 

Respondents 
Percentage 

Gender     

Male 2,518 50 

Female 2,510 50 

Age      

13-24 years old 2,510 50 

25 years old and older 2,518 50 

Total 5,028   
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Figure I-3 shows the intervention sites according to GPS measures of longitude and latitude of each survey 
respondent. 

Figure I-3: Intervention Sites 

 
D. Sample Demographics 

The following section examines the socioeconomic and demographic characteristics of the survey 
respondents in the study. 

 
i. Education 

Education directly affects ŀ ǇŜǊǎƻƴΩǎ Ǌƛǎƪ ƻŦ ōŜƛƴƎ touched by human trafficking, as lack of education can 
ŘŜŎǊŜŀǎŜ ŀ ǇŜǊǎƻƴΩǎ ƭŀōƻǊ ƻǇǘƛƻƴǎ ŀƴŘ ƛƴŎǊŜŀǎŜ ŀ ǇŜǊǎƻƴΩǎ ǾǳƭƴŜǊŀōƛƭƛǘȅ ǘƻ ŀ ǾŀǊƛŜǘȅ ƻŦ ŦƻǊms of abuse.  
 
Figure I-4 shows the sample distribution of the surveyed population by educational level.5 As shown in the 
graph, nearly three-quarters of the interviewees have not completed secondary education. In Nepal, 
completion of secondary education is marked by successfully passing the School Leaving Certificate (SLC).6 
Among the respondents, 19.2% have no formal education,7 20.3% have completed primary school only 
(grades 1 to 5), 21.5% have completed lower high school (grades 6 to 8), and 12.2% completed some 
secondary education. However, only 26.2% of the respondents have at least obtained their SLC.  

 
 
  

                                                        
5 As in the rest of the report, the text box below each graph displays the wording of the question being analyzed. The 
text box also includes the answer categories included with each question.  
6 The SLC is the final examination in the Nepali secondary school system and is a requirement of any student who 
wants to complete grade 10 and move on to higher secondary education.  
7 ¢ƘŜ άbƻ 9ŘǳŎŀǘƛƻƴέ ŎŀǘŜƎƻǊȅ ƛƴŎƭǳŘŜǎ ǊŜǎǇƻƴŘŜƴǘǎ ǿƘƻ ŘƛŘ ƴƻǘ ŀǘǘŜƴŘ ǎŎƘƻƻƭ ƻǊ ǊŜŎŜƛǾŜ ŦƻǊƳŀƭ ŜŘǳŎŀǘƛƻƴΣ ŀǎ ǿŜƭƭ ŀǎ 
those who are illiterate (do not know how to read or write).  
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Figure I-4: Sample Distribution by Educational Level 

 
 

D.4 What is your highest completed education level?  
1) BA/MastersΩ degree 2) Higher secondary 3) School Leaving Certificate (SLC) 
4) Secondary 5) Secondary 6) Lower secondary 7) Primary 8) No education 

 
Figure I-5: Sample Distribution by Educational Level and Gender 

 

 
 

D.l What is your gender?  
1) Male 2) Female 

 
Within the study sample, educational achievement is notably lower among women than men. As can be 
seen in Figure I-5, more than 25% of women, compared to fewer than 12% of men, have no formal 
education. However, compared to national averages, the study sample has higher rates of formal 
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education. Nationally, 23% of males and 44% of females 15 years of age and above have never attended 
school (Government of Nepal 2011a).  
 

ii. Income 
Because asking directly about income levels can be sensitive and can lead to omissions or underreporting, 
we asked respondents about their monthly household income and their economic status relative to other 
people in their community. The right side of Figure I-6 shows that 38.7% and 38.3% of our sample earn the 
equivalent of USD 50-150 per month and USD 150-500 per month, respectively. According to the Asian 
Development Bank, 25% of the Nepali population lives below the national poverty line, which is equivalent 
to approximately 175 USD per capita per year. The left side of Figure I-6 shows the sample distribution by 
household economic status. The vast majority of respondents (63.2%) consider their households to be in a 
similar economic condition to other households in their community. While 31.2% of the respondents 
believe that their households are poorer, only 5.5% believe their household is richer than other households 
in their community.  
 

Figure I-6: Sample Distribution by Household Income and Poverty Status 

 
 

INC.16 In your opinion, compared to others in your community, how poor or rich is 
your household? 
1) Much poorer 2) Moderately poorer 3) Slightly poorer 4) Neither poorer nor richer 
5) Slightly richer 6) Moderately richer 7) Much richer 

 

INC.17 In a typical month, what is your total household income? (in NRS) 
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iii. Ethnicity and Caste 
Nepali society is ethnically diverse. According to the 2011 Population Census, Nepal is comprised of 125 
castes or ethnic groups. The largest of which are:  
Á The Chhetri (16.6%) 
Á Brahman-Hill (12.2%) 
Á Magar (7.1%) 
Á Tharu (6.6%) 
Á Tamang (5.8%) 
Á Newar (5.0%) 
Á Kami (4.8%) 
 
Ethnic groups are geographically distributed, with the Brahman and Chhetri communities living mainly in 
the mountains, hills, and valleys of Nepal; the Tamang community located in the central hills close to the 
Kathmandu Valley; and the Newar community largely concentrated in the Kathmandu Valley.  
 
Figure I-7 shows the sample distribution by caste and ethnic background of the respondents. The study is 
focused on the Central Development and Mid-Western regions, where there is a higher proportion of 
Chhetri, Tamang, and Brahman-Hill groups. The study sample reflects the ethnic structure of the total 
population in these two regions. The four largest groups in the study are Chhetri (25.8%), Tamang (21.4%), 
Brahman-Hill (14%), and Newar (7.8%). Groups that were not in one of the six largest ethnic groups 
collectively represent 20.9% of the sample.8  

 
Figure I-7: Sample Distribution by Main Caste and Ethnic Groups 

 
D.3 What is your ethnic background? 
1) Brahmin/Chhetri 2) Janajati 3) Dalit 4) Newar 5) Terai/Madhesi 6) Muslim 7) Other 

 

                                                        
8 Ninety-seven ethnicities were included in the survey instrument as response options, and we include the seven 
ethnicities most represented in the study sample. 
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Caste and Janajati (indigenous ethnic groups) inequality are persistent social, political, and economic issues 
in Nepal. Although discrimination based on caste and ethnicity was outlawed in the 1950s, the state tacitly 
permits caste and ethnic hierarchies to remain (Rankin 2004). High-caste Brahman-Hill, Chhetri, and Newar 
(BCN) groups continue to dominate the political and economic activities of Nepal, and systematically 
exclude Dalits (low-caste groups) and other indigenous ethnicities (Janajati) from public life (Lawoti 2012). 
In addition, BCN groups tend to score higher on measurements of relative economic well-being and social 
inclusion (Bennett et al. 2008; UNDP 2009). Such systematic discrimination has translated into lower 
educational and health outcomes for Dalits (UNDP 2009), both of which are factors that can make Dalits 
more vulnerable to trafficking. Figure I-7 shows the breakdown of our sample according to these politically 
salient caste and Janajati groupings; 38.5% of our study sample are part of Janajati groups and 7.9% are 
part of Dalit groups.  

 
iv. Religion 

In 2007, Nepal was the last Hindu state in the world to become a secular republic. Although Nepalis belong 
to more than ten different religious groups, Hinduism remains the largest religious group in the country, 
with 81.3% of the population identifying as part of that religion (Government of Nepal 2011a). Figure I-8 
shows the study sample distribution by religious group. The majority of respondents are Hindu (78.5%), and 
nearly one-fifth (18.8%) are Buddhist. Christianity is the third largest religious group represented in the 
study (2.3%). The study has a higher rate of Buddhists and Christians than the national averages of 9.0% 
and 1.4%, respectively, because the Central Development Region has a higher concentration of both 
Christians and Buddhists (Government of Nepal 2011a).9 

 
Figure I-8: Respondent Distribution by Religious Background 

  
 

D.6 What is your religious background? 
1) Hindu 2) Buddhist 3) Islam 4) Kirant 5) Christian 6) Other 

 

                                                        
9 Eight religions were included in the survey instrument as response options, and we include the five religious 
backgrounds most represented in the study sample. 
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E. Conclusion 
This chapter provides an overview of the study, the sample design, and the methodology used for data 
collection. It also highlights basic socioeconomic and demographic characteristics of respondents. 
Demographic variables such as education and income are particularly important in a study of human 
ǘǊŀŦŦƛŎƪƛƴƎ ōŜŎŀǳǎŜ ǇƻǾŜǊǘȅ ŀƴŘ ƭŀŎƪ ƻŦ ŜŘǳŎŀǘƛƻƴ ŀǊŜ ƻŦǘŜƴ ŀǎǎƻŎƛŀǘŜŘ ǿƛǘƘ ŀƴ ƛƴŘƛǾƛŘǳŀƭΩǎ ǾǳƭƴŜǊŀōƛƭƛǘȅ ǘƻ 
trafficking. Caste and ethnicity are also a focal point, as the legacy of such discrimination in Nepal can leave 
some groups more vulnerable to exploitation and abuse than others. The study sample largely reflects 
ƴŀǘƛƻƴŀƭ ŘŜƳƻƎǊŀǇƘƛŎ ǘǊŜƴŘǎΣ ǿƛǘƘ ǎƻƳŜ ŘƛŦŦŜǊŜƴŎŜǎ ǊŜŦƭŜŎǘƛƴƎ ǘƘŜ ǊŜǇƻǊǘΩǎ ŦƻŎǳǎ ƻƴ ǘƘŜ /ŜƴǘǊŀƭ ŀƴŘ aƛŘ-
Western development regions, and a sampling design that sought gender and age balance.  
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CHAPTER II: ENTERTAINMENT EDUCATION INTERVENTIONS 
 

A. Introduction 
This chapter first explains the motivations behind the design of the awareness campaigns (poster, graphic 
novel, radio, audio-visual) used in the study. It includes a discussion of media access in Nepal, an 
introduction to graphic novels, and an examination of past and present campaigns featuring a graphic novel 
format. The chapter then examines the conceptualization, reporting, production, and implementation of 
the narratives that comprise the content of the study awareness campaigns. 
 

B. Media Access Overview 
Any discussion of potential or existing media approaches to raising awareness around human trafficking in 
Nepal requires an exploration of the current rates of access to different forms of media in the country. 
!ŎŎŜǎǎ ǘƻ ƳŜŘƛŀ ƛǎ ŜǎǎŜƴǘƛŀƭ ǘƻ ƛƴŎǊŜŀǎƛƴƎ ǇŜƻǇƭŜΩǎ ƪƴƻǿƭŜŘƎŜ ŀƴŘ ŀǿŀǊŜƴŜǎǎ ƻŦ ǿƘŀǘ ǘŀƪŜǎ ǇƭŀŎŜ ŀǊƻǳƴŘ 
ǘƘŜƳΦ IŀǾƛƴƎ ŀŎŎŜǎǎ ǘƻ ƛƴŦƻǊƳŀǘƛƻƴ Ŏŀƴ ŀŦŦŜŎǘ ǇŜƻǇƭŜΩǎ ƭƛǾŜǎΣ ǊŀƛǎŜ ŀǿŀǊŜƴŜǎǎ ƻŦ ǘƘŜƛǊ ǊƛƎƘǘǎΣ ŀƴd make 
them more capable of protecting themselves against rights violations. Recent advances in information 
technology, cell phone use, and access to the Internet have begun to provide the means to reach even the 
most remote areas in Nepal. 

 
Exposure to media is assessed by asking respondents if and how frequently they listen to the radio, watch 
television, or read newspapers or magazines. Nepal has a diverse media landscape with over 15 television 
stations, 100 newspapers, and 300 officially licensed radio ǎǘŀǘƛƻƴǎ όάNepal Media and Telecoms Landscape 
DǳƛŘŜέ 2011). Figure II-1 shows the percentage of respondents exposed to each of these mass media 
platforms. Radio is by far the most accessible media platform, with 93.4% of respondents answering that 
they have access to a radio, and of those 81% listen to the radio every day or a few times a week. Television 
is the second most common media format to which study participants have access (84.2% of respondents). 
Almost 60% of respondents with access to a television watch it daily, and around 27% do so a few times a 
week. Only 1.5% of the respondents report that they never watch television. Nearly all respondents have 
access to a mobile phone, while only 43.1% reported having access to a landline telephone, which 
illustrates the potential for the use of tools such as text messaging to disseminate information. 
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Figure II-1: Media Access 

 
 

ME.1 Do you have access to a radio? 
1) Yes, I own one 2) I don't own one, but I have access to one  
3) No, I don't have access at all 

 

ME.3 Do you have access to a TV? 
1) Yes, I own one 2) I don't own one, but I have access to one  
3) No, I don't have access at all 

 

ME.5 Do you have access to a newspaper? 
1) Yes 2) No 

 

ME.7 Do you have access to the internet (e.g., web browsing, email)? 
1) Yes 2) No 

 

ME.114 Do you have access to a mobile phone? 
1) Yes 2) No 

 

ME.13 Do you have access to a land-line telephone? 
1) Yes 2) No 

 
i. Media Access Statistics 

Despite radio being the most widespread and accessible media platform, as demonstrated by Figure II-2 
below, there are other potential constraints that can restrict media access, particularly in remote areas of 
the country. These include access to electricity, which is determined by the amount of load shedding that 
occurs,10 radio reception (which is predictably higher in metropolitan, non-mountainous areas), and 
whether the listening device belongs to a public space such as a restaurant or bus as opposed to a private 
home. Televisions are bound by similar limitations, and can often be found only in shared public spaces 
such as bars and restaurants. This communal media consumption can also apply to newspapers. Pages of 
newspapers are sometimes pasted in public spaces such as market squares, which helps account for the 

                                                        
10 Namely, periods in which the power grid is shut off to preserve electricity. 
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low frequency of access to newspapers on a daily basis (16.3% compared to 44.8% with radio), and the 
discrepancy between daily access as opposed to access a few times a week (45.1%). Individuals are 
increasingly able to access information through the Internet as well, which is also generally done through 
communal spaces. Only 39.2% of study participants noted that they had daily access to the Internet, and 
nearly 20% still have no access to the Internet at all. 

 
Figure II-2: Frequency of Media Access 

 

 
 

ME.2 How frequently do you use radio/TV/newspapers/internet access/phone? 
1) Daily 2) A few times a week 3) A few times a month 4) Rarely 5) Never  
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When analyzing media access by gender, it is clear that there is a consistent gender gap regardless of media 
platform (see Figure II-3). The largest difference is in access to the Internet (25.8% for women versus 41.5% 
for men) and access to newspapers (37.4% for women to 48.9% for men).  

 
Figure II-3: Media Access by Gender 
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ii. Graphic Novels 
a. Key Audience Demographics 

In terms of visibility, Figure II-4 demonstrates that graphic novel readership registers highest among a 
younger demographic (respondents aged under 26); however, the highest level of visibility is in the 16-25 
years old age group, and not the youngest category of 13-15 years old. There is a correlation between 
exposure to graphic novels and level of education (82.7% from lower secondary level rising to 97.1% by 
graduation from university). Moreover, we again see a gender gap: exposure to graphic novels is 6.2 
percentage points higher for males than females (79.3% vs. 73.1% respectively). 

 
Figure II-4: Exposure to Graphic Novels by Demographic Characteristics 

 
 

MC.29x1 Have you ever seen a graphic novel/comic book before? 
1) Yes 2) No 
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Prior to receiving the treatment intervention, respondents were asked about the purpose of a graphic 
novel to assess how the graphic novels may be perceived prior to any experience with the information 
materials in the study. The majority of the respondents (46%) said that graphic novels and comics are for 
entertainment only, 24.4% said that they are for educational purposes exclusively, and 29.6% said that they 
are for both entertainment and educational purposes. A closer analysis of cultural prejudices associating 
comics with purely humorous or entertaining content follows below in Figure II-5.  

 
Figure II-5: Purpose of Graphic Novels 

  
 

ME.19 What is the purpose of comics? 
1) Entertainment 2) Education 3) Both  

 
C. Visual Storytelling as a Tool for Advocacy 

The use of illustrated sequential narratives in presenting advocacy campaigns has risen dramatically across 
a wide range of formats in recent years, from journalism to publishing, and from print to digital. It is worth 
highlighting some of the milestones that have contributed to increasing the supposed legitimacy of graphic 
novels as an appropriate format for addressing sensitive non-fiction issues, such as human trafficking or 
ƘǳƳŀƴ ǊƛƎƘǘǎ ŀōǳǎŜǎΦ IƻǿŜǾŜǊΣ ŦƛǊǎǘ ŀƴŘ ŦƻǊŜƳƻǎǘ ƛǘ ƛǎ ǿƻǊǘƘ ŘŜŦƛƴƛƴƎ ǘƘŜ ǘŜǊƳ άƎǊŀǇƘƛŎ ƴƻǾŜƭέ ŀƴŘ ǿƘŀǘ 
ǎŜǇŀǊŀǘŜǎ ƛǘ ŦǊƻƳ ŀ ǘǊŀŘƛǘƛƻƴŀƭ άŎƻƳƛŎ ōƻƻƪΦέ  

 
i. Defining the Graphic Novel 

In his seminal work, Understanding ComicsΣ {Ŏƻǘǘ aŎ/ƭƻǳŘ όмффоύ ŘŜŦƛƴŜǎ ŎƻƳƛŎǎ ŀǎ ά[j]uxtaposed pictorial 
and other images in deliberate sequence, intended to convey information and/or to produce an aesthetic 
response in the viewerέ (9). The principal characteristics of comics are as follows: serialized, typically on a 
monthly basis; mass-produced by a team comprised of several individualsτa writer, penciler, inker, 
letterer, editor, and colorist; a uniform length (approximately 30 pages); and continue ongoing storylines 
and character arcs from previous issues.  
 
¢ƘŜ ǘŜǊƳ άƎǊŀǇƘƛŎ ƴƻǾŜƭέ ǿŀǎ ŦƛǊǎǘ ŎƻƛƴŜŘ ŘǳǊƛƴƎ ǘƘŜ ƭŀǘǘŜǊ ƘŀƭŦ ƻŦ ǘƘŜ 20th century and is historically 
associated with Will Eisner,11 an American artist and writer from New York, who appropriated the visual 

                                                        
11 Naturally, there is considerable debate stemming from the fact that visual narratives have been produced 
ǿƻǊƭŘǿƛŘŜ ƛƴ ŎŜƴǘǳǊƛŜǎ ǇǊƛƻǊΣ ōǳǘ 9ƛǎƴŜǊΩǎ ŎƻƴǘǊƛōǳǘƛƻƴ ƘŜǊŀƭŘŜŘ ŀ ƴŜǿ ǿŀǾŜ ƻŦ ǇǳōƭƛǎƘƛƴƎ ƛƴ ǘƘŜ ²ŜǎǘΦ 
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language, syntax, and format of comics to tell stories that are more emotionally complex and deal with 
mature themes that might be unsuitable for younger readers. 
 
In print, awards and attention lauded on graphic novelists such as Art Spiegelman (Maus, Pulitzer prize 
winner in 1992), Marjane Satrapi (Persepolis, a commercial success both on paper and as an animation), Joe 
Sacco (Palestine, Footnotes in Gaza, Ridenhour Investigative Journalism Prize winner) have established 
graphic novels in the mainstream, receiving dedicated coverage in publications ranging from The New 
Yorker to The Guardian newspaper.12 Recent years have also seen animation, a hitherto stigmatized 
ƳŜŘƛǳƳ ōŜǎǘ ƪƴƻǿƴ ŦƻǊ άŎŀǊǘƻƻƴǎέ ŀƛƳŜŘ ŀǘ ŎƘƛƭŘǊŜƴΣ ŀƭǎƻ ǘŀǊƎŜǘ ŀ ƳƻǊŜ ŀŘǳƭǘ ŀǳŘƛŜƴŎŜΦ Waltz with Bashir, 
for example, a 2012 animation by Israeli writer and director Ari Folman, chronicled his journey through the 
traumatic memories rooted in his service in the war in Lebanon during the 1980s and was a critical and 
commercial success. 

 
ii. ±ƛǎǳŀƭƛȊƛƴƎ ǘƘŜ !ŘǾƻŎŀǘŜΩǎ ±ƻƛŎŜ 

Visual storytelling through graphic novels is ideally suited to the explanation of complex situations and 
characters that advocacy and awareness campaigns require. The form offers a number of advantages for 
advocacy throughout the production pipeline: during the reporting phase; the production phase; and the 
delivery mechanism. 
 

a. The Reporting Phase 
Many non-governmental organizations (NGOs) in the anti-trafficking space face significant challenges in 
demonstrating the impact of their work to donors and the general public. Trafficking survivors often do not 
wish to be identified for fear of stigmatization and the risk of being marginalized by their local community. 
By rendering a trafficking survivor through a drawn likeness or recording their audio testimony instead of 
live action video or photography, organizations can preserve their anonymity while ensuring their 
testimony is shared. Direct quotes and audio can be used in conjunction with the drawn images for an 
added degree of verisimilitude and impact. By presenting the stories of survivors in appealing formats such 
as a radio drama or comic, organizations can foster interest in and engagement of a younger demographic 
with stories that might not be so widely read were they to be presented in a purely textual format.  
 
A live sketch drawn during the interview process with the respondent also serves as living proof of the 
dialogic nature of the interaction and in most cases prompts an exchange between sketcher and 
interviewee. This in turn fosters a rapport grounded in understanding and mutual trust. Admittedly, the 
ǎŀƳŜ ŀƳƻǳƴǘ ƻŦ ŘƛŀƭƻƎǳŜ ƛǎ ŎǊǳŎƛŀƭ ǘƻ ǘƘŜ ǊŜŎƻǊŘƛƴƎ ǇǊƻŎŜǎǎ ƻŦ ǾƛŘŜƻ ŀƴŘ ŀǳŘƛƻΣ ǘƘƻǳƎƘ ǘƘŜ ƛƴǘŜǊǾƛŜǿŜŜΩǎ 
means for listening or watching what has been recorded are more limited than their ability to simply look 
ƻǾŜǊ ŀǘ ǘƘŜ ǊŜǇƻǊǘŜǊΩǎ ǎƪŜǘŎƘōƻƻƪΦ CƻǊ ǘƘŜ ǎƛƳƛƭŀǊƛǘƛŜǎ ƻŦ ǘƘŜ ŘƛŦŦŜǊŜƴǘ ŦƻǊƳǎ ƛƴ ǘƘŜƛǊ ŦƛƴŀƭΣ ŦƛƴƛǎƘŜŘ ŦƻǊƳŀǘΣ 
see the section below on phase 6, production workflow. 
 

b. The Production Phase 
Drawn reconstructions of oral testimonies are a powerful technique for allowing readers to directly 
empathize with survivors from a first-hand perspective. The visual environment can be drawn based on 
images from reference material and descriptions from survivors, and direct quotes included in caption 

                                                        
12 The graphic novelist for this project is Dan Archer. His work follows in the footsteps of Sacco and has been published 
in outlets such as the BBC, Canadian Broadcasting Corporation, and Vice magazine.  
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boxes and sǇŜŜŎƘ ōŀƭƭƻƻƴǎ ǘƻ ōǊƛƴƎ ǘƘŜ ǎǳǊǾƛǾƻǊΩǎ ǾƻƛŎŜ ǘƻ ǘƘŜ ŦƻǊŜƎǊƻǳƴŘΦ ¢ƘŜ ǎŀƳŜ ƛƳƳŜŘƛŀŎȅ ƛǎ ǘǊǳŜ ƻŦ 
hearing the emotion in an audio recording, or the combination of both audio and video in an animation. 
 
Long-form narratives, be they visual or audio, can tackle multiple aspects of the trafficking experience in a 
nuanced, complex manner. The characters featured can reveal more of their personalities and interiority, 
which greatly assists with reader-based empathy. While admittedly graphic novels contain more text than a 
purely illustrative poster or cartoon, the visual nature of the form ensures it can be consumed faster and 
promulgated more readily than a purely textual story. 
 

c. Delivery Mechanism 
Many organizations have used comics to visually explain the roots of extended, multi-faceted conflicts, 
combining statistical and historical data with maps, annotations, photography, and illustrations to improve 
accessibility and attract greater attention. Many organizations have also used graphic novels, radio dramas, 
posters, and booklets to chronicle their work and objectives at both a national and international level.13 
These include the United Nations, World Education, and Save the Children, to name only a few. Each of the 
different media platforms has its own concomitant advantages and disadvantages. In print, organizations 
can produce their own materials that can be permanently left in target areas; do not require electricity to 
operate, are always available to read, and are not bound to a specific broadcast schedule, unlike radio or 
television programming. Furthermore, one issue can be consumed and shared between multiple readers 
multiple times. However, up-front print and shipping costs can prove steep and logistically challenging in 
terms of distribution. Television or radio is dependent on signal reception and electricity, but is easily 
disseminated and unaffected by literacy levels. Posters can prove attention grabbing and contain a call to 
action, but are inherently limited to a shorter, less narrative approach. 
 

D. Treatment Development Pipeline: from Concept to Implementation 
i. Phase 1. Developing an Understanding of Past/Present Awareness Campaign Models 

An understanding of the existing information campaign (IC) ecosystem was essential before embarking on 
our study in ƻǊŘŜǊ ǘƻ ŀǇǇǊŜŎƛŀǘŜ ƻǳǊ ǘŀǊƎŜǘ ŀǳŘƛŜƴŎŜΩǎ ŦŀƳƛƭƛŀǊƛǘȅ ǿƛǘƘ Ǿƛǎǳŀƭ ŀǿŀǊŜƴŜǎǎ-raising media.14 Our 
team members (hereafter referred to as the Human Trafficking VulnerabilityςHTVςTeam), led by graphic 
journalist Dan Archer, interviewed several directors of communication at influential NGOs based in 
Kathmandu (both international and domestic) to ascertain their long- and short-term strategies, gain 
insight into prevalent trends in awareness-raising campaigns, and consider new approaches from their 
gathered research and materials. What follows is by no means an exhaustive account of the work in this 
sector, but instead includes some examples that convey various public service messages in Nepal. 

 
ii. ¦ƴƛǘŜŘ bŀǘƛƻƴǎ /ƘƛƭŘǊŜƴΩǎ CǳƴŘ ό¦bL/9Cύ 

In 1998, UNICEF launched the Meena Communication Initiative (MCI). UNICEF developed Meena, a cartoon 
character who is a spirited young girl from South Asia, to increase awareness in narrative form about 
important social issues in the region, such as education, health, gender equity, and abuse (UNICEF 2015). 

                                                        
13 In 2014, Archer worked with Save the Children UK to depict their fulfillment of the UN Millennium Development 
Dƻŀƭǎ ŀǎ ǇŀǊǘ ƻŦ ǘƘŜƛǊ ά9ǾŜǊȅ hƴŜέ ŎŀƳǇŀƛƎƴΥ http://bit.ly/SavetheChildrenGN.  
14 ¢ƘŜŀǘǊƛŎŀƭ ŘǊŀƳŀǘƛȊŀǘƛƻƴǎ ƪƴƻǿƴ ŀǎ άǎǘǊŜŜǘ ŘǊŀƳŀǎέ ǿŜǊŜ ŀƭǎƻ ƘƛƎƘƭƛƎƘǘŜŘ ōȅ ǎŜǾŜǊŀƭ bDhǎ ŀǎ ŀƴ ŜŦŦŜŎǘƛǾŜ ǿŀȅ ƻŦ 
fostering interest at a local level in myriad issues, although they are financially and logistically difficult to implement. 
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The MCI focused on a national television campaign with supplementary radio programming that was co-
produced by the BBC. 
 
Meena focused on gender inclusion by making the protagonist of the campaign an empowered young girl. 
However, the sheer size and heterogeneity of the South Asian target area necessitated omitting key local 
details at both the narrative and textual level. The visual style is also at a slight remove from a fully 
sequential comic book approach: illustrations span an entire page and are followed by paragraphs of text. 
¢Ƙƛǎ ǎƛƎƴƛŦƛŎŀƴǘƭȅ ƭƛƳƛǘǎ ǘƘŜ ǎǘƻǊȅΩǎ ŀōƛƭƛǘȅ ǘƻ ƛƴŎƭǳŘŜ ŘŜǘŀƛƭǎ ƻǊ ƛƴŦƻǊƳŀǘƛƻƴ ōŜȅƻƴŘ ŀ ōǊƻŀŘ ƛƴǘǊƻŘǳŎǘƛƻƴ ǘƻ 
the topics addressed. 
 

iii. World Education  
World Education has published several graphic novels focusing on types of trafficking specific to Nepal, 
often with a regional focus and a willingness to engage with issues that some would consider taboo in 
visual format, such as the commercial sexual exploitation of young boys by men ς a topic that receives little 
attention in trafficking vulnerability reports, where the focus has historically been more on young girls (see 
Figure II-6 for a sample page).  
 

Figure II-6: World Education Sample Page 
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iv. Child Development Society (CDS)  
CDS has focused on single image posters for maximum impact (see Figure II-7 for a sample poster). These are 
chiefly placed in communal target areas such as brick kilns or schools to disseminate information about the 
risks of bonded and child labor. 

 
Figure II-7: Child Development Society Sample Page 

 

 
 

v. Himalayan Human Rights Monitors (HimRights) 
Below are sample panels from a graphic novel produced as part of workshops by those directly involved in 
the stories (See Figure II-8). By involving victims so directly, HimRights was able to utilize a powerful, 
affordable means of production that was also potentially therapeutic for those who contributed first hand. 
However, this production style often came with a disadvantage in that the narrative and concomitant 
illustrations were not always coherent. 
 

Figure II-8: HimRights Graphic Novel Sample Page 
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vi. Change Nepal 
Much like CDS, Change Nepal has traditionally focused on illustrated posters with a relatively small amount 
of text, predominantly focused on brick kilns. The impetus is distinctly danger-oriented and depicts those 
already trafficked from a third-person perspective, not showing interiority or character back-story. 
 

vii. Discernible Trends of Previous Awareness Campaigns 
The degree of fiction incorporated into these earlier comics varied significantly, as did the different forms 
of trafficking featured. However, the tone of the messaging was often consistent, with a significant focus on 
the negative and preventative depictions of personal injury to the characters involved, and less positive 
depictions of trafficking survivors who had overcome their trauma to move on with their lives.  
 

viii. Phase 2. Story Gathering Through Source Interviews 
As part of our examination of existing methods of developing anti-trafficking materials, we made a list 
identifying different forms of trafficking and the respective NGOs that specialized in combating those 
distinct branches: forced labor (CWIN), sex trafficking (Change Nepal), bonded labor in brick kilns (CDS), 
migrant labor (ILO), and kidney trafficking (Asia Foundation). Naturally there is a degree of overlap between 
the work that these different organizations carry out.15 

 
In the case of bonded labor at brick kilns, members of the survey team went with a CDS representative to 
several kilns and interviewed/sketched workers while they worked. These were predominantly in the 
Bhaktapur area (see Figure II-9 for a sample page from an interview).  

 
  

                                                        
15 The full list of agencies consulted included Change Nepal, Children and Social Welfare, Child Workers in Nepal 
(CWIN), The Didi Project, Esther Benjamin Trust Nepal, Himalayan Human Rights Monitors (HimRights), Maiti Nepal, 
Ministry of Women, National Human Pourakhi Nepal, Sano Paila, Shakti Samuha, Terre des Hommes, The Asia 
Foundation, UNWomen, Women Rehabilitation Center (WOREC), and World Education. 
15 We interviewed some survivors who had been trafficked as many as 15 years earlier, but did not include details of 
their stories in our narratives when they seemed less relevant to contemporary trafficking patterns in Nepal. Rights 
Commission, Nepal Youth Foundation, Planete Enfants, Plan Nepal, Pourakhi Nepal, Sano Paila, Shakti Samuha, Terre 
des Hommes, The Asia Foundation, UNWomen, Women Rehabilitation Center (WOREC), World Education. 
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Figure II-9: Example of Live Sketch Interviews Conducted at a Brick Kiln  

 
Upon reaching out to each of these organizations, we asked them for assistance sharing information about 
cases of human trafficking that they had worked on. This included assistance identifying trafficking 
survivors willing to share their experiences with us. Individuals who had more recent experiences with 
trafficking were generally less willing to discuss their stories than those who had been trafficked years 
ago.16 
 

ix. Phase 3. Production of Story Outlines and Scripts from Source Interviews 
Such sensitive material demanded an equally sensitive approach to conducting interviews. The typical 
process was as follows: contact the NGO and outline the project; send follow-up questions for the 
ƛƴǘŜǊǾƛŜǿŜŜ ŀƴŘ bDh ǿƻǊƪŜǊΩǎ ŀǇǇǊƻǾŀƭΤ ƳŜŜǘ ǿƛǘƘ ƛƴǘŜǊǾƛŜǿŜŜ ŀǘ ŀ άǎŀŦŜ ǎǇŀŎŜέ όƻŦǘŜƴ ǘƘŜ bDhΩǎ ƻŦŦƛŎŜύ 
with a psycho-social counselor in attendance. The counselor or NGO representative would translate the 
interview from Nepali to English.  

 
Many agreed to their likeness being drawn directly as a reference for a future drawing in the comic; 
however, this was completely voluntary. When subjects were quizzical about the process, it was helpful to 

                                                        
16 We interviewed some survivors who had been trafficked as many as 15 years earlier, but did not include details of 
their stories in our narratives when they seemed less relevant to contemporary trafficking patterns in Nepal.  
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http://www.popline.org/node/209742
http://www.cwin.org.np/media-centre/fact-sheets/101-child-labour-in-nepal.html
http://www.cwin.org.np/media-centre/fact-sheets/101-child-labour-in-nepal.html


http://www.sathsath.org/protection-boys-commercial-sexual-exploitation-children-nepal/
http://www.gefont.org/uploads/publications/9688_brick%20klin%20report%202008.pdf
http://www.gefont.org/uploads/publications/9688_brick%20klin%20report%202008.pdf
http://www.hrw.org/news/2012/08/14/nepal-protect-don-t-ban-young-women-migrating-gulf
http://www.hrw.org/sites/default/files/reports/china0513_ForUpload_0.pdf


http://www.idea.int/asia_pacific/nepal/upload/Citizen-Survey-Report-2013.pdf
http://www.internews.org/research-publications/nepal-media-and-telecoms-landscape-guide
http://www.internews.org/research-publications/nepal-media-and-telecoms-landscape-guide


http://www.unicef.org/rosa/media_2479.htm































